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Since the tour in Taiwan is opened up to mainland tourists in 2008, there are 
more and more mainland tourists want to tour in Taiwan. How to continue to develop 
the mainland tourism market is related to the tourism development of Taiwan. At 
present, there are more and more mainland tourists tour in Taiwan, but the researchers 
mainly study the related issues from the perspective of desire and motivation. The 
research on the image perception of mainland tourists to Taiwan is very limited. So 
the paper analyses Taiwan tourist destination image perception from the perspective 
of tourists and potential tourists, and investigates their satisfaction degree and 
evaluation of the tourist destination. The paper put forward some proposals about 
image position and marketing strategy. 
Firstly, the paper reviewed the research of tourist destination image perception, 
and then explains the definition and theoretical foundation of tourist destination image 
perception research. On this basis, the paper building the research framework to carry 
out empirical analysis, and combined with the basic condition of tourism of Taiwan. 
Secondly, the paper collects data through questionnaires for tourists and potential 
tourists, and measures image perception which is explored by a structured and 
unstructured questionnaire survey. The paper uses multivariate statistical techniques，
such as descriptive statistic analysis, factor analysis, variance analysis and so on, 
giving an exploratory data analysis of data investigated from tourists, to discuss the 
image perception of Taiwan, and compare it with the preference and perception of 
potential tourists. Finally, based on the previous analysis, the paper put forward some 
proposals. 
Through the above analysis, the cognitive image of Taiwan tourist destination is 
divided into four dimensions, the paper obtains the evaluation of various dimensions, 
at the same time, and the paper supports the point that the overall image perception is 
composed of cognitive image perception and emotional image perception. The paper 















paper through further study finds the image perceptions of groups with different social 
demographic characteristics are different. In addition, the paper finds that differences 
between the image perception of tourists and that of potential tourists. Meanwhile, the 
paper studies on the image perception of region of Taiwan. Finally, the paper put 
forward some proposals about image position and marketing strategy of the overall 
and regional Taiwan tourist destination. 
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